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th e  lib ra r ia n  or  th e  ca m pu s  ADC/  Ca m p u s  Co-Na viga tor .  

● I a m  a wa re  of th e  con s e qu e n ce s  of p la g ia r is m .  



3 
 

Con te n ts  

Abs t ra ct  ................................................................................................................................................ 5 

1 .  In t rodu ct ion  ............................................................................................................................ 6 

1 .1  Ra t ion a le  .............................................................................................................................. 6 

1 .2  Prob le m  S ta te m e n t  .......................................................................................................... 7 

1 .2 .1  S u b  Prob le m s  ............................................................................................................. 7 

1 .3  Re s e a rch  Goa l .................................................................................................................... 7 

1 .4  Re s e a rch  Qu e s t ion s  ......................................................................................................... 8 

2 .  Lite ra tu re  Re vie w  ................................................................................................................. 9 

2 .1  Abou t  Food  Love rs  Ma rke t  ............................................................................................ 9 

2 .2  Food  Love rs  Ma rke t  Su pp ly Ch a in  ........................................................................... 10 

2 .3  Food  Love rs  Ma rke t  Wa s te  Ma n a ge m e n t  Effort s  ................................................ 10 

2 .4  Me a n in gfu l Crit e ria  ......................................................................................................... 10 

2 .5  Food  Wa s ta ge  in  Food S u pp ly Ch a in  ...................................................................... 11 

2 .6  Food  wa s ta ge  pe rce p t ion s  in  S ou th  Africa  ........................................................... 12 

2 .7  Nu trit ion a l Kn owle dge  in  S ou th  Africa  ................................................................... 13 

3 .  Con ce p tu a lis a t ion  of ke y te rm s  .................................................................................... 13 

3 .1 .1  Fre s h  Produ ce  .......................................................................................................... 13 

3 .1 .2  Food  Wa s te  ............................................................................................................... 13 

3 .1 .3  Con s u m e r  .................................................................................................................. 13 

3 .1 .4  He a lth y Food  ............................................................................................................ 14 

3 .1 .5  Nu trit ion a l Kn owle dge  of Food  .......................................................................... 14 

4 .  Re s e a rch  Pa ra d igm  ............................................................................................................ 15 

5 .  Re s e a rch  Me th odology  ..................................................................................................... 18 

5.1 Purpose of the survey ........................................................................................................... 18 

5 .2  Re s e a rch  S t ra te gy  .......................................................................................................... 19 

5 .3  Re s e a rch  De s ign  ............................................................................................................. 20 

5 .4  S a m plin g  Pla n  .................................................................................................................. 20 

5 .4 .1  Un it  of a n a lys is  ........................................................................................................ 20 

5 .4 .2  Crite ria  ........................................................................................................................ 21 

5 .5  Da ta  Colle ct ion  In s t rum e n t  ........................................................................................ 21 

5 .6  Da ta  Proce s s in g  a n d  An a lys is  .................................................................................... 22 

5 .6 .1  Qu a n t it a t ive  Da ta  An a lys is  ................................................................................. 22 

5 .7  Re s e a rch  Re lia b ility a n d  Va lid ity  .............................................................................. 23 



4 
 

6 .  Da ta  An a lys is  a n d  Pre s e n ta t ion  of Re s u lt s  ............................................................... 24 

6 .1  An a lys is  of Da ta  .............................................................................................................. 26 

6 .2  Fin d in gs  .............................................................................................................................. 27 

7 .  Con clu s ion s  a n d  Re com m e n da t ion s  ............................................................................ 30 

7 .1  Eth ica l Con s ide ra t ion s  .................................................................................................. 30 

7 .1 .1  Re s e a rch  pe rs pe ct ive  in  S ou th  Africa  ............................................................. 30 

7 .2  Lim ita t ion s  a n d  Tru s tworth in e s s  .............................................................................. 30 

7 .3  Re com m e n da t ion s  .......................................................................................................... 30 

7 .4  Con clu s ion s  ....................................................................................................................... 31 

8 .  Re fe re n ce  Lis t  ...................................................................................................................... 33 

Appe n d ix A ........................................................................................................................................ 37 

Appe n d ix B ........................................................................................................................................ 40 



5 
 

Abs t ra ct   

Food  wa s te  is  a  ph e n om e non  u n de re s t im a te d  by m a n y cou n t rie s  in  th e  world ,  a n d  

it  is  s e e in g  a  s te a dy g rowth  e a ch  ye a r of p rodu ct ion  a ccord in g  to th e  World  Wide  

Fu n d  (2 0 1 9 ) .  Food  wa s te  h a s  be com e  a  n orm ,  a n d  th is  n e e ds  to  be  ch a n ge d  s oon .  

Th is  s tu dy focu s e d  p re dom in a n t ly on  the  con s um e r le ve l of food  wa s te  a n d  

a t t e m pte d  to  be t te r un de rs ta n d  th e  re a s on  a s  to  wh y food  wa s te  is  occu rrin g  a t  

th is  le ve l in  th e  food s u pp ly ch a in ,  a n d  a ls o  to  de te rm ine  whe th e r n u t rit ion a l 

kn owle dge  p la ys  a  ro le  in  fre s h  p rodu ce  wa s te  s pe cifica lly.  

Th e  s tu dy u n cove re d  th e  re a s on in g  be h in d  con s um e rs  wa s t in g  th e ir  u n con s u m e d 

foods  e s pe cia lly with  re ga rds  to  fre s h  p rodu ce  like  fru it s  a n d  ve ge ta b le s .  

Qu a n t it a t ive  re s e a rch  wa s  con du cte d  for th is  s tu dy b y m e a n s  of a n  on lin e  s u rve y,  

s e n t  to  e m ploye d in d ividu a ls  be twe e n  th e  a ge s  of 2 6  ye a rs  to  5 1  ye a rs  a n d  Olde r.  

Th e  re s u lt s  s h ow th a t  th e  you n ge r  a ge  g rou p  in  wom e n  a re  m ore  kn owle dge a b le  

a bou t  n u t rit ion a l va lu e  of fru it s  a n d  ve ge ta b le s  a n d  o lde r m e n  a re  m ore  a wa re  of 

th e  n u t rit ion a l va lu e  of fre s h  p rodu ce .  Fu rthe rm ore ,  th e  s tu dy u n cove re d  th a t  food 

wa s te  is  im pa cte d  by h ow pe op le  s e e  n u t rit ion a l va lu e  of fre s h  p rodu ce  a n d  h ow 

th e y d is pos e  of u n cons u m e d  foods .
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1 .  In t rodu ct ion  

 

Accord in g  to  th e  World  Wide  Fu n d  (WWF)  a  th ird  of S ou th  Africa ’s  food  is  wa s te d  

in  a  ye a r of food  p rodu ct ion  (WWF,  2 0 1 7 ) .  In  a  cou n t ry a ffe cte d  by pove rty,  th is  

food  wa s te  ph e nom e n on  is  t rou b lin g ,  a s  m a n y pe op le  in  Sou th  Africa  go  to  s le e p  

with ou t  food  e ve ryda y (WWF,  2 0 1 9 ) .  The  a im  of th e  WWF is  to  fin d  a lt e rn a t ive  

wa ys  to  re du ce  food  wa s te  a n d  for  food  m a n u fa ctu re rs  a n d  re ta ile rs  to  be t te r 

m a n a ge  th e ir  food  wa s ta ge  (WWF,  2 0 1 7 ) ,  a n d  fu rth e rm ore ,  to  co lla bora te  with  

Gove rn m e n t  to  fa cilit a te  wa s te  m a n a ge m e n t  in  th e  food  s u pp ly ch a in .  Th e  focus  

of th is  s tu dy wa s  to  e xp lore  th e  food  p rodu ct ion  a n d  d is t r ibu t ion  in du s t ry focu s in g  

s pe cifica lly on  th e  food  s u pp ly ch a in  to  id e n t ify wh e re  food  wa s te  ca n  be  be t te r 

h a n d le d  a n d  le s s e n e d  th rou gh  th e  ch a in .  As  m ore  con s um e rs  a re  be com in g  a wa re  

of th e ir  con t ribu t ion  to  th e  pollu t ion  a n d  g loba l footp rin t ,  it  s e e m e d  fit t in g  to  

a n a lys e  con s um e rs  be h a viou rs  a s  we ll,  re ga rd in g  food  wa s te  m a na ge m e n t  (Fe uch t  

a n d  Za n de r,  2 0 1 7 ) .   

Fre s h  p rodu ce  con t ribu te s  a bou t  4 4 %  to  the  food  wa s te  ph e n om e n on ,  th u s  th is  

s tu dy focu s e d  on  fre s h  p rodu ce  wa s te  s pe cifica lly (WWF,  2 0 1 7 ) .  S cop in g  a n d 

a dd in g  m ore  focu s  to  th e  re s e a rch ,  a  re ta il b ra n d  wa s  ch os e n  in  th e  food  s u pp ly 

ch a in .  Th is  s tu dy focu s e d  on  th e  Food  Love rs  Ma rke t  b ra n d  a n d h ow th e ir  fre s h  

p rodu ce  lin e  s pe cifica lly con t ribu te s  to  food  wa s te  a t  th e  con s u m e r le ve l.  Food 

Love rs  Ma rke t  wa s  a n a lys e d  to  de te rm in e  wh e th e r th e  b ra n d  ca n  be  cla s s ifie d  a s  

a  m e a n in gfu l b ra n d  in  re la t ion  to  food  wa s ta ge .  

1 .1  Ra t ion a le  

S in ce  fre s h  p rodu ce  is  a  h igh  con t ribu tor to  food  wa s te  in  the  s u pp ly ch a in  

(WWF,2 0 1 9 )  a n d  Food  Love rs  Ma rke t  is  a  fre s h  p rodu ce  ou t le t ,  it  s e e m e d  fit t in g  

to  s tu dy th e  b ra n ds  re la t ion s h ip  with  food  wa s te  a s  we ll a s  h ow fre s h  p rodu ce  

con s um e rs  con t ribu te  to  food  wa s te .  Ide n t ifyin g  wh a t  th e  m a in  ca u s e s  we re  for 

th is  wa s  fu n da m e n ta l in  fin d in g  s u s ta in a b le  m e a s u re s  to  a lle via te  fre s h  p rodu ce  

be in g  wa s te d .   

Fu rth e rm ore ,  in ve s t iga t in g  wh a t  th e  re la t ion s h ip  wa s  be twe e n  con s um e rs  a nd  

n u t rit ion a l va lu e  of fre s h  p rodu ce  will a s s is t  th e  a im s  of th e  WWF wh ich  a re  to  fin d  

s o lu t ion s  for food  ch a in  s u pp ly ke y p la ye rs  like  re ta ile r   Food  Love rs  Ma rke t  a n d  

th e ir  con s u m e rs  with  th e ir  im pa cts  on  fre s h  p rodu ce  wa s te  
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1 .2  Prob le m  S ta te m e n t  

Th e  e p is te m olog ica l pos it ion  of Pos it ivis m  d icta te s  th a t  kn owle dge  is  ga in e d  

th rou gh  e m pirica l e vide n ce  a n d  obs e rva t ion  of th is  e vide n ce  (Du  Plooy -  Cillie rs ,  

2 0 1 4 ) .  For th is  s tudy ca u s a l re la t ion s h ips  we re  ge ne ra lis e d  a n d  ob je ct ive  

re ga rd in g  th e  Food Love rs  Ma rke t  con s um e r.  With  th e  pos it ivis m  pa ra d igm  a s  th e  

fra m e work u s e d  for th is  re s e a rch ,  th e  be low s ta te m e n t  wa s  th e  core  p rob le m  a t  

h a n d .  

Th e  la ck of n u t rit ion a l kn owle dge  is  h igh  a m on gs t  con s um e rs  a n d  th is  com bin e d  

with  th e  pe rce p t ion  of th e  h igh  cos t  of h e a lth y foods  le a ds  to  food  wa s te ,  

pa rt icu la rly in  th e  fre s h  p rodu ce  ca te gory.  Con s u m e rs  a re  fa ilin g  t o  a ppre cia te  th e  

va lu e  of fre s h  p rodu ce  a n d  a re  th u s  con t ribu t in g  to  food  wa s te .  

1 .2 .1  S u b  Prob le m s  

As  de fin e d  in  Da vis  (2 0 1 4 )  by Le e dy a n d  Orm rod  (2 0 1 3 )  s u b  p roble m s  a re  sm a lle r 

com pon e n ts  of re s e a rch a b le  a re a s  th a t  a dd  to  th e  p rob le m  to  wh ich  is  be in g  

in ve s t iga te d .  

Re la t in g  to  th is  s tu dy th e  be low we re  su b  p rob le m s  th a t  con t ribu te d  to  th e  

e xis te n ce  of th e  ph e nom e n on  be in g  re s e a rch e d  h e re .  

• High  cos t  of h e a lth y food  con t ribu te s  to  food  wa s te  

• Con s u m e rs  be lie ve  fre s h  p rodu ce  is  e xpe ns ive  

• Fre s h  p rodu ce  lon ge vity is  a  re a s on  to  n ot  p u rch a s e  fre s h  p rodu ce  

1 .3  Re s e a rch  Goa l 

Da vis  (2 0 1 4 )  e la bora te s  th a t  th e  a im s  of re s e a rch  will de te rm in e  th e  p roce s s  a n d  

th e  ou tcom e  of th e  re s e a rch  s tu dy.  Th u s ,  be in g  cle a r a t  th e  s ta rt  of th e  re s e a rch  

a bou t  th e  pu rpos e  of you r s tu dy is  a  vit a l s t e p  in  th e  re s e a rch  p roce s s .  Th e  a im  of 

th is  s tu dy wa s  to  con du ct  corre la t ion a l re s e a rch .  Corre la t ion a l re s e a rch  ca n  be  

de s cribe d  a s  re s e a rch  th a t  a im s  to fin d  a  lin k or a  re la t ion s h ip  be twe e n  two or 

m ore  a s pe ct s  of a  s itu a t ion  (Da vis ,  2 0 1 4 ) .  Us in g  corre la t ion a l re s e a rch  in te n t ion  

wa s  to  a t t e m pt  to  e s ta b lis h  th e  lin k be twe e n  fre s h  p rodu ce  con s u m e rs  n u t rit ion a l 

kn owle dge  of fru it s  a n d  ve ge ta b le s  a n d  th e ir  food  wa s te .  Th e  p re d ict ion  of th e  

s tu dy wa s  th a t  fre s h  p rodu ce  wa s te  is  ca usa lly lin ke d  to  con s u m e r’s  kn owle dge  of 

n u t rit ion a l va lu e  of th e ir  food .  
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1 .4  Re s e a rch  Qu e s t ion s  

Re s e a rch  qu e s t ions  a re  u s e d  to  n a rrow d own  th e  re s e a rch  top ic a n d  a s s is t  in  

fin d in g  o th e r  wa ys  in  wh ich  th e  p rob le m  cou ld  be  looke d  a t  (Be zu ide n h ou t  a n d  

Da vis ,  2 0 1 4 ) .  

Th e  m a in  re s e a rch  que s t ion  of th is  s tu dy wa s  th e  be low 

Is  n u t rit ion a l va lu e  a n  im porta n t  de cid in g  fa ctor in  a  con s u m e r’s  m in d  wh e n  

d is pos in g  of th e ir  fre s h  p rodu ce  wa s te ? 

Th e  be low a re  s u b-que s t ion s  th a t  a s s is te d  in  in ve s t iga t in g  th e  re s e a rch  p rob le m  

fu rth e r.  

• Do con s um e rs  re cycle  fre s h  p rodu ce ? 

• Do cons um e rs  con s ide r o th e r op t ion s  or wa ys  for d is pos ing  of fre s h  

p rodu ce ? 
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2 .  Lite ra tu re  Re vie w 

A lit e ra tu re  re vie w e xp la in s  th e  th e ore t ica l,  de s crip t ive ,  a n d  e m pirica l e ffort  of 

re s e a rch  you  h a ve  worke d  on  for you r top ic of in te re s t  (S t ru wig  a n d  S te a d ,  2 0 1 3 ) .  

Th e  pu rpose  of a  lit e ra tu re  re vie w is  to  e xp lore  th e  re se a rch  p re viou s ly don e  on  

th e  s a m e  top ic a n d  ide n t ify if th e re  a re  a n y ga ps  in  th e  lit e ra tu re  to  ju s t ify wh y 

you  a re  e m ba rkin g  on  a dd it ion a l re s e a rch  (S t ru wig  a n d  S te a d ,  2 0 1 3 ) .  The  

lit e ra tu re  re vie w of t h is  s tu dy e va lu a te d  a n d  a n a lys e d  th e  Food  Love rs  Ma rke t  

b ra n d  a n d  th e ir  pos it ion  on  Food  Wa s te  Ma n a ge m e n t  m e a s u re s  a n d  de te rm in e  

wh e th e r th e s e  m e a su re s  ca n  cla s s ify th e  b ra n d  a s  a  m e a n in gfu l b ra n d .  Th is  

lit e ra tu re  re vie w a ls o a ddre s s e d  fre s h  p rodu ce  wa s te  in  de ta il to  e s ta b lis h  th e  

pos s ib le  con n e ct ion  to food  wa s te  a t  th e  con s u m e r le ve l.  

2 .1  Abou t  Food  Love rs  Ma rke t  

Fou n de d  in  1 9 9 3  Food  Love rs  Ma rke t  form a lly kn own  a s  Fru it  & Ve g  City ope n e d  

it s  doors  in  Ca pe  Town ,  S ou th  Africa  (Food Love rs  Ma rke t ,  2 0 2 0 ) .  Own e d  by two 

b ro th e rs  th e  re b ra n d in g  of th e  Fru it  & Ve g  City ou t le t  to  Food  Love rs  Ma rke t  h a s  

s e e n  th e  b ra n d  g row e xte n s ive ly a cros s  S ou th  Africa  a n d  in to  ou r n e igh bou rin g  

cou n t rie s  (Food Love rs  Ma rke t ,  2 0 2 0 ) .  Th e  b ra n d  va lu e s  a re  ce n t re d  on  t ru s t ,  

h on e s ty,  a n d  in te g rit y,  a n d  th e ir  b ra n d  id e n t ity is  th a t  th e y a re  con s ide re d  by 

m a n y a s  le a de r in  th e  de live ry of fre s h  p rodu ce  to  th e  con s um e r (Food  Love rs  

Ma rke t ,  2 0 2 0 ) .  Th e  Food  Love rs  Ma rke t  g rou p  con s is t s  of o th e r pa rtn e r ou t le t s  

like  Food  Love r’s  Ea te ry,  Fre s hS top ,  Ma rke t  Liqu ors  a n d  Dia m on d  Liqu or Ou t le t s  

a n d  h a s  pa rtn e re d  with  In te rn a t ion a l com pa n y S e a t t le  Coffe e  Com pa n y a s  th e  

in h ou s e  coffe e  ou t le t  (Food  Love rs  Ma rke t ,  2 0 2 0 ) .   

Apa rt  from  s pe cia lis in g  in  fre s h  p rodu ce ,  Food  Love rs  Ma rke t  h a s  a n  in -h ou se  

p rodu ct  lin e  offe rin g  va riou s  e ve ryda y e s s e n t ia l it e m s  from  t in n e d  goods  a n d  cold  

d rin ks  to  h ou s e h old  d e te rge n ts  (Food  Love rs  Ma rke t ,  2 0 2 0 ) .  Th is  s tu dy focu s e d  

p rim a rily on  th e  s u pp ly ch a in  of th e  fre s h  p rodu ce  a s  fre s h  p rodu ce  is  th e  m a in  

con t ribu tor to  food  wa s te  in  S ou th  Africa  (WWF,  2 0 1 9 ) .  Fre s h  p rodu ce  ca n  be  

de s cribe d  a s  th e  food  th a t  g rown  a n d  h a rve s te d  in  la rge  qu a n t it ie s  with  th e  

pu rpos e  to  be  s o ld  (Collin s  Dict ion a ry,  2 0 2 0 ) ,  th is  wou ld  typ ica lly con s is t  of fru it s  

a n d  ve ge ta b le s  a s  we ll a s  m e a t  p rodu cts  (Collin s  Dict ion a ry,  2 0 2 0 ) .   
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2 .2  Food  Love rs  Ma rke t  Su pp ly Ch a in  

As  a  p re dom in a n t ly fre s h  p rodu ce  re ta ile r  Food  Love rs  Ma rke t  u se s  th e  s ta n da rd  

fre s h  food  s u pp ly ch a in  (Food  Love rs  Ma rke t ,  2 0 2 0 ) .  Food  Love rs  Ma rke t  sou rce s  

it s  fre s h  p rodu ce  from  la rge  fa rm e rs ,  bu t  th e y a ls o  g ive  opportu n ity to  in clu de  

s m a ll fa rm  s u pp lie rs  in  th e ir  s u pp ly va lu e  ch a in  (Food  Love rs  Ma rke t ,  2 0 2 0 ) .  Food 

Love rs  Ma rke t  bu ys  d ire ct ly from  th e  m a rke t  floor a cros s  S ou th  Africa ,  th is  m e a n s  

th a t  a ll p rodu ce  is  p u rch a s e d  d ire ct ly from  th e  fa rm e rs  (Food Love rs  Ma rke t ,  

2 0 1 9 ) .  On ce  pu rch a s e d  th e  fre s h  p rodu ce  is  th e n  s o ld  to  th e  con s u m e r a s  is  or 

with  m in im a l a lt e ra t ion  a n d  pa cka g in g  (Food  Love rs  Ma rke t ,  2 0 1 9 ) .  

Th e  in t rica cie s  of wh e re  th e  wa s te  occu rs  is  a t  th e  p roce s s in g  ph a s e  a s  con s um e r 

de m a n d  for be t te r re fin e d  p rodu cts  m e a ns  th a t  m ore  fre s h  p rodu ce  is  cu t  off 

(Oe lofs e  a n d  Pie n a a r,  2 0 1 6 ) .  The  con t ribu t ion  of Food  Love rs  Ma rke t  to  food  

wa s ta ge  is  m os t ly in  s tore  a s  p rodu cts  not  s o ld  a n d  e xp ire d  a re  d is ca rde d  of by 

e a ch  s tore ,  a s  p re viou s ly m e n t ion e d  re ta il wa s te  is  con t ribu te d  by food  e xp irin g  

a n d  pe ris h in g  wh ile  on  th e  s h e lf in  s tore  (Fa o ,  2 0 1 1 ) .   

2 .3  Food  Love rs  Ma rke t  Wa s te  Ma n a ge m e n t  Effort s  

Cre a t in g  a n d  m a n a g in g  s u s ta in a b le  wa ys  to  a lle via te  a n d  re du ce  th e  food  wa s te  

in pu t  is  wa s  wh a t  ca n  be  cla s s ifie d  a s  the  p roce s s  of food  wa s te  m a n a ge m e n t  

(Ga rcia -Ga rcia  e t  a l,  2 0 1 7 ) .  Food  Love rs  Ma rke t  h a s  th e  s ta rt  a t  th e  be g in n in g  

a pproa ch  to  food  wa s te  m a n a ge m e n t ,  th e y ta ke  a  s ta n ce  th a t  con s u m e rs  s h ou ld  

n ot  wa s te  food  a s  wa s te d  food  m e a ns  wa s te d  wa te r (Food  Love rs  Ma rke t ,  2 0 1 7 ) .  

An oth e r wa y Food  Love rs  Ma rke t  is  cre a t in g  s u s ta in a b le  wa ys  to  cu rb  food  wa s te ,  

is  to  e n cou ra ge  fa rm e rs  to  h a ve  p rodu ce  a lre a dy p re ppe d  wh e n  de live re d ,  th is  

“from  fa rm  to  fork” p roce s s  e ns u re s  th a t  fre s h  p rodu ce  is  n ot  im pa cte d  in  a n ywa y 

be fore  it  re a ch e s  the  s h e lve s  (Food  Love rs  Ma rke t ,  2 0 1 9 ) .  Th e  Ze ro  Wa s te  

in it ia t ive  b y Food  Love rs  Ma rke t  s h ows  th e  b ra n d  is  h igh ly in volve d  in  th e  ca u s e  

to  m a n a ge  food  wa s te ,  with  a rt icle s  for  cu s tom e rs  on  h ow to  s t ore  le ftove r food  

e du ca te s  cons u m e rs  a bou t  n ot  wa s t in g  food  (Food  Love rs  Ma rke t ,  2 0 1 8 ) .  

2 .4  Me a n in gfu l Crit e ria  

A m e a n in gfu l b ra n d  is  de s cribe d  a s  a  b ra n d  th a t  h a s  a  pos it ive  im pa ct  on  th e  

pe rs on a l a n d  colle ct ive  we llbe in g  of it s  con s u m e r wh ile  e n s u rin g  th e  fu n ct ion s  of 

th e  b ra n d  a re  a ls o  b e n e ficia l to  th e  con s u m e r a n d  com m u n ity (Ha va s  Grou p ,  

2 0 1 7 ) .  Th e  crit e ria  of a  m e a n in gfu l b ra n d  con s is t  of cre a t in g  a  ba la n ce  be twe e n  
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th e  we llbe in g  of con s u m e rs  a n d  com m u n ity,  wh ile  s t ill cre a t in g  m e a n in g  for th e  

b ra n d  in  th e  con s u m e r’s  m in d  (Ha va s  Grou p ,  2 0 1 7 ) .  Be low is  a n  a n a lys is  on  Food  

Love rs  Ma rke t  a ccord in g  to  wh a t  con s t itu te s  a  m e a n in gfu l b ra n d .  

Pe rson a l Be n e fit s  a re  th e  in ta n g ib le  e le m e n ts  th a t  im prove  in d ividu a l pe op le ’s  

live s  (Ha va s ,  2 0 1 7 ) .  Food  Love rs  Ma rke t  e s s e n t ia lly b rin gs  th e  a m bie n ce  of th e  

fru it  a n d  ve g  m a rke t  to  it  con s u m e r in  a  fre s h  m ode rn  wa y (Food  Love rs  Ma rke t ,  

2 0 2 0 ) .  Th is  m ode rn  “th e a t re  of food” s e t t in g  d ra ws  in  cu s tom e rs  a n d  th u s  g ive  

cu s tom e rs  he a lth y op t ion  for food  in  a n  in s p irin g  wa y.  Howe ve r,  th e ir  ba rga in  

p ricin g  ca n  s om e t im e s  d is a s s ocia te  th e ir  b ra n d  with  qu a lity,  a s  ch e a p  ofte n  m e a n s  

low qu a lity.  

Colle ct ive  Be ne fit s  a re  th e  e le m e n ts  th a t  im prove  socie ty a n d  se rve  s ocie ty in  a  

pos it ive  wa y (Ha va s ,  2 0 1 7 ) .  Food  Love rs  Ma rke t  h a s  a  fe w p ro je ct s  a n d  in it ia t ive s  

th a t  g ive  ba ck to  th e  com m u n ity a s  we ll a s  t h e  p la n e t ,  th e  “Ea rth  Love rs  in it ia t ive ” 

s h ows  th a t  th e  b ra n d doe s  in de e d  h a ve  a  co lle ct ive  be n e fit  (Food  Love rs  Ma rke t ,  

2 0 2 0 ) .  

Fu n ct ion a l Be n e fit s  a re  th e  t a n g ib le  e le m e n ts  th a t  m a ke  th e  b ra n ds  fu n ct ion a lity  

im porta n t  a n d  be n e ficia l to  th e  con s um e r (Ha va s ,  2 0 1 7 ) .  Food  Love rs  Ma rke t  h a s  

m a n y s tore s  ( inclu d in g  con ve n ie n ce  s tore s  “Fre s hS top”)  th a t  a re  e a s ily a cce s s ib le ,  

th e  b ra n d  e n s u re s  th a t  h e a lth y e a t in g  op t ion s  a re  e a s ily a cce s s ib le .  

Accord in g  to  Cook,  En s lin ,  Erwin ,  a n d  Ca rm ody (2 0 1 0 ) ,  orga n is a t ion s  a n d  b ra n d  

a re  re de s ign in g  th e ir  fra m e work to  e n s u re  a  s u s ta in a b le  re la t ion s h ip  be twe e n  th e  

bu s in e s s  a n d  th e  com m u n ity a n d  th e  e n viron m e n t .  Alth ou gh  Food  Love rs  Ma rke t  

h a s  re de s ign e d  th e ir  b ra n d  it  is  im porta n t  to  a n a lys e  wh e re  th e y s ta n d  with  

cre a t in g  a  s u s ta in a b le  re la t ion s h ip  with  th e  e n vironm e n t  re ga rd in g  food  wa s te  

m a n a ge m e n t .  

2 .5  Food  Wa s ta ge  in  Food S u pp ly Ch a in  

S u pp ly Ch a in  Ma n a ge m e n t  is  th e  m a n a ge m e n t  of m ove m e n t  a n d  p roce s s in g  of 

ra w m a te ria ls  in to  a n  orga n is a t ion  (Kru ge r e t  a l,  2 0 1 3 ) .  Ma n a g in g  th e  

in te rcon n e cte d  s ys te m s  of ge t t in g  a  re fin e d  a n d  fin is h e d  p rodu ct  to  th e  con s u m e r 

is  wh a t  con s t itu te s  s u pp ly ch a in  m a n a ge m e n t  (Kru ge r e t  a l,  2 0 1 3 ) .  Th e  food 

p roce s s in g  s u pp ly cha in  con s is t s  of fou r ph a s e s  wh ich  a re  n a m e ly p rodu cin g ,  

p roce s s in g ,  re ta ilin g  a n d  con s u m in g  (Fa o,  2 0 1 1 ) .  Food  wa s te  is  d e fin e d  a s  th e  los s  

of food  a t  a n y of th e  fou r s ta ge s  of th e  food  s u pp ly ch a in  (Fa o ,  2 0 1 1 ) .  Food  los s  
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re fe rs  to  th e  de cre a s e d  e d ib le  food  m a s s  in  t h e  food  s u pp ly ch a in  m e a n t  for h u m a n  

con s um pt ion  (Fa o,  2 0 1 1 ) .  Food  los s  or wa s te  is  food  los t  in  a n y on e  of th e  fou r 

ph a s e s  of food  s u pp ly ch a in  (Fa o ,  2 0 1 1 ) .   

Food  ca n  be  los t  a n d  wa s te d  th rou gh  th e  s u pp ly ch a in  du r in g  th e s e  p roce s s e s :  

Agricu ltu ra l Produ ct ion  ca n  con s is t  of h a rve s t  s p illa ge  or da m a ge  a ccou n t in g  for 

th e  los s  in  th is  ph a s e  of th e  food  s u pp ly ch a in  (Fa o ,  2 0 1 1 ) .  Pos t  h a rve s t in g  a n d  

s tora ge  ph a s e  a ccoun ts  for food  wa s te  du e  to  de gra da t ion  du rin g  h a n d lin g ,  

t ra n s port in g  a n d  s tora ge  of p rodu ce  (Fa o ,  2 0 1 1 ) .  Proce s s in g  ca n  a ccou n t  for a  

la rge  port ion  of food wa s te d  a s  foods  a re  s orte d ,  a n d  re fin e d  to  s u it  be t te r 

con s um pt ion  (Fa o ,  2 0 1 1 ) .  Dis t ribu t ion  pha s e  in clu de s  re ta ilin g  of s u pe rm a rke t s  

a n d  wh ole s a le rs  a n d  p rodu cts  n ot  s o ld  a re  ofte n  d is ca rde d  wh ich  in  tu rn  

con t ribu te s  to  food  los s  (Fa o,  2 0 1 1 ) .  Con su m pt ion  ph a s e  in clu de s  th e  re s ta u ra n t  

a n d  h ou s e h old  le ve l of con s u m a b le  food  s tu ff d is ca rde d  con t rib u t in g  to  th e  to ta l 

food  los s  a n d  wa s te  (Fa o,  2 0 1 1 ) .  Food  Love rs  Ma rke t  fa lls  in to  th e  d is t ribu t ion  

ph a s e  of th e  food  s upp ly ch a in  th is  m e a n s  th a t  th e y con t ribu te  th rou gh  u n s old  

p rodu cts  by d is ca rd in g  th e s e  e xp ire d  goods .   

Accord in g  to  Fe uch t  a n d  Za n de r (2 0 1 7 )  food  p rodu ct ion  con t ribu te s  la rge ly to  th e  

p rodu ct ion  of g re e n hou s e  ga s  e m is s ion ,  th is  m e a n in g  th a t  n ot  on ly is  food  wa s te d  

du rin g  p rodu ct ion ,  it  is  a ls o  a ffe ct in g  th e  e n viron m e n t  n e ga t ive ly wh ile  be in g  

p rodu ce d .  Re gu la t ion s  a n d  policie s  in  p la ce  for food  wa s te  m a n a ge m e n t  in  S ou th  

Africa  a re  cu rre n t ly n ot  re gu la te d .  As  p re viou s ly m e n t ion e d ,  o th e r s ocio log ica l 

is s u e s  like  pove rty a n d  job  se cu rity,  a s  we ll a s  e n vironm e n ta l is s u e s ,  like  wa te r 

s h orta ge s  a cros s  S ou th  Africa  h a ve  ta ke n  p re s ide n cy for wh ich  th e  gove rn m e n t  

h a s  to  de a l with  (WWF,2 0 1 9 ) .   

In  a  de ve lop in g  cou n t ry like  S ou th  Afr ica ,  food  wa s te  occu rs  m a in ly a t  th e  

be g in n in g  ph a s e s  of t h e  food  s u pp ly ch a in  a n d  th e  con t ribu t in g  fa ctor is  h ow th e  

p rodu ce  is  p roce s se d  a n d  s tore d  a t  th e  ph a s e  of p rodu ct ion  (Du toit ,  2 0 1 8 ) .  The  

ga p  to  be  in ve s t iga te d  is  th e  con s u m e r con t ribu t ion  to  food  wa s t e  in  S ou th  Africa .  

2 .6  Food  wa s ta ge  pe rce p t ion s  in  S ou th  Africa  

For th is  s tu dy it  wa s  im porta n t  to  con s ide r wh a t  a re  th e  cu rre n t  pe rce p t ion s  of 

food  wa s te  a m on gs t  S ou th  Africa n s .  Alth ou gh  th e  p rim a ry re s e a rch  to  s t ill be  

con du cte d  will g ive  m ore  in d ica t ive  p re m is e s  in  de te rm in in g  th e s e  pe rce p t ions ,  

s tu d ie s  con du cte d  on  a  s m a ll s a m ple  by Oe lofs e  a n d  Pie n a a r (2 0 1 6 )  s h ow th a t  th e  
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com m on  re a s on s  food is  wa s te d  by con s u m e rs  is  th a t  th e y a re  p re pa rin g  too  m u ch  

food  a n d  a ls o  con s u m e rs  a re  con fu se d  by th e  la be llin g  of p rodu cts  (Th e  u s e  by 

da te ,  th e  e xp iry da te ) .   

Cu ltu ra l h e rit a ge  a ls o  p la ys  a  ro le  in  h ow food  is  p re pa re d  a n d  con ta in e d  a fte r 

p re pa ra t ion ,  th is  illu s t ra t in g  th e  re la t ion s h ip  be twe e n  food  a n d  pe op le  a n d  

u lt im a te ly t r igge rin g  food  wa s ta ge  (Oe lofs e  a n d  Pie n a a r,  2 0 1 6 ) .  Th is  s tu dy 

e va lu a te d  h ow Food  Love rs  Ma rke t  ca n  ch a n ge  th is  d ile m m a  fa ce d  by con s u m e rs ,  

a n d  u lt im a te ly in flu e n cin g  th is  be h a viou r fo r th e  be t te r .   

2 .7  Nu trit ion a l Kn owle dge  in  S ou th  Africa  

Accord in g  to  re se a rch  don e  by Koe n ,  We n tze l-Viljoe n ,  Ne l a nd  Bla a u w (2 0 1 8 )  

con s um e rs  do  n ot  re a d  th e  n u t rit ion a l in form a t ion  on  food  la be ls ,  for va rious  

re a s on s  like  la ck of in te re s t  a n d  le ve l of e du ca t ion  be in g  th e  ca us e  of con s um e rs  

n ot  re a d in g  th e  in form a t ion  p rovide d  (Koe n  e t  a l,  2 0 1 8 ) .  Un de rs ta n d in g  th e  

n u t rit ion a l in form a t ion  is  im porta n t  a n d  th u s  ca n  in flu e n ce  h ow food  is  wa s te d  b y 

con s um e rs .  The  con su m e r wh o doe s  n ot  kn ow wh a t  th e  n u t rit ion a l va lu e  of food  

is  will like ly d is pos e  of it  be ca u s e  th e y wou ld  de e m  it  n o t  be n e ficia l for th e ir  h e a lth  

(Koe n  e t  a l,  2 0 1 8 ) .  

3 .  Con ce p tu a lis a t ion  of ke y te rm s  

3 .1 .1  Fre s h  Produ ce   

Fre s h  p rodu ce  ca n  be  de s cribe d  a s  th e  food  th a t  g rown  a n d  h a rve s te d  in  la rge  

qu a n t it ie s  with  th e  pu rpos e  to  be  s o ld  (Fre sh  Produ ce ,  2 0 2 0 )  th is  wou ld  typ ica lly 

con s is t  of fru it s  a n d  ve ge ta b le s  a s  we ll a s  m e a t  p rodu cts  (Fre s h  Produ ce ,  2 0 2 0 )  

3 .1 .2  Food  Wa s te  

De fin e d  food  wa s te  is  th e  los s  of food  a t  a n y poin t  of th e  food  s u pp ly ch a in  (Oe lofs e  

a n d  Ne h m a n ,  2 0 1 3 ) .  For th is  s tu dy food  wa s te  will be  re fe rrin g  to  fre s h  p rodu ce  

wa s ta ge  s pe cifica lly.  

3 .1 .3  Con s u m e r 

A pe rs on  wh o pu rch a s e s  goods  or s e rvice s  for th e ir  pe rs on a l u se  (Ca n t ,  2 0 1 3 ) ,  

th is  s tu dy will be  re fe rrin g  s pe cifica lly to  a  Food  Love rs  Ma rke t  con s u m e r wh e n  

u s in g  th is  t e rm .   
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3 .1 .4  He a lth y Food 

He a lth y food  ca n  be  d e fin e d  a s  th e  food  th a t  is  g rown  a n d  p re pa re d  n a tu ra lly a n d  

doe s  n ot  con ta in  a rt ificia l s u bs ta n ce s  or p roce s se s  (He a lth  Food,  n .d . ) .  He a lth y 

food  is  food be lie ve d  to  h a ve  good n u t rit ion a l va lu e  for you r body,  th e s e  h e a lth  

foods  in clu de  Fru it s  a n d  Ve ge ta b le s  wh ich  fa ll u n de r th e  fre s h  p rodu ce  s e ctor in  

th e  h u m a n  food  ch a in  (Ha rtze n be rg ,  2 0 1 7 ) .  Th is  s tu dy will n a rrow down  th e  top ic 

by focu s in g  on  con s um e rs  a n d  h ow the y con t ribu te  to  fre s h  p rodu ce  wa s te .  S in ce  

Food  Love rs  Ma rke t  is  p rim a rily a  fre s h  p rod u ce  ou t le t  (Food  Love rs  Ma rke t ,  2 0 2 0 ) ,  

th is  s tu dy will a ls o  in ve s t iga te  th e  im pa cts  th e y h a ve  on  fre s h  p rodu ce  wa s te .  

3 .1 .5  Nu trit ion a l Kn owle dge  of Food 

Ca n  be  de fin e d  a s  th e  kn owle dge  of th e  p roce s se s  re la te d  to  n u t rit ion  in volvin g  

on e ’s  he a lth  a n d  th e  food  th e y pu rch a s e  a n d  con s um e  (S oe de rbe rg  Mille r a n d  

Ca s s a dy,  2 0 1 5 ) .  For th is  s tu dy n u t r it ion a l kn owle dge  will be  re fe re n ce d  in  th e  

re ga rd  of con s um e rs  kn owle dge  of th e  n u t rit ion a l be n e fit s  of fre sh  p rodu ce  ( fru it s  

a n d  ve ge ta b le s )  s pe cifica lly.  
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4 .  Re s e a rch  Pa ra d igm  

Food  wa s te  is  a  t rou b lin g  ph e n om e n on  th a t  is  fa ce d  in  S ou th  Africa  (WWF,  2 0 1 9 )  

th is  b roa d  top ic offe rs  m a n y in te re s t in g  poin t s  of vie w a va ila b le  for re s e a rch .  To 

n a rrow down  th e  top ic fu rth e r a  re s e a rch  pa ra d igm  n e e ds  to  be  ch ose n  to  t a ke  

le a d  in  th e  re se a rch  e ffort s .  A re se a rch  pa ra d igm  is  th e  s tu dy of be lie fs  a n d  

a s s u m pt ion s  of a  ph e n om e n on  or of re a lity (Du  Plooy-Cillie rs  e t  a l,  2 0 1 4 ) .  A 

re s e a rch  pa ra d igm  con s is t s  of fou r pos it ion s  or com pone n ts ,  wh ich  a re  n a m e ly 

Ep is te m ology,  On to logy,  Axio logy,  Me ta th e ore t ica l,  Me thodologica l (Re h m a n  & 

Alh a rth i,  2 0 1 6 ) .    

Ep is te m ology re fe rs  to  th e  n a tu re  of kn owle dge  a n d  h ow the  p roce s s  of th is  

kn owle dge  is  a cqu ire d  a n d  va lida te  (Ga ll,  Ga ll,  & Borg ,  2 0 0 3 ,  p .  1 3 ) .  

On to logy re fe rs  to  be lie fs  of re a lity  th a t  th e  re s e a rch  pos it ion  will a s s u m e ,  wh a t  

re a lity e xis t s  a n d  wh a t  fu rth e r  in form a t ion  is  th e re  a bou t  th e  re a lity (Re h m a n  & 

Alh a rth i,  2 0 1 6 ) .  

Axio logy re fe rs  to  th e  va lu e s  a n d  ju dge m e n t  of va lu e s  th e  re s e a rch  will a s s u m e  

th rou gh  th e  re s e a rch  p roce s s  (Du  Plooy-Cillie rs  e t  a l,  2 0 1 4 ) .  

Me ta th e ore t ica l pos it ion  re fe rs  to  th e  th e ory-ba s e d  le n s  th a t  will p rovide  a  roa d  

m a p  for th e  in te n de d  re s e a rch  (Du  Plooy-Cillie rs  e t  a l,  2 0 1 4 ) .  

Me th odolog ica l pos it ion  re fe rs  to  th e  re s e a rch  in s t rum e n ts  a n d  m e thods  to 

a pproa ch  th e  co lle ct ion  of da ta  (Re h m a n  & Alh a rth i,  2 0 1 6 ) .  

Th e se  pos it ion s  or com pon e n ts  of a  re s e a rch  pa ra d igm  a s s is t  in  clu s te rin g  a n d  

d ire ct in g  th e  wa y in  wh ich  you r re s e a rch  will be  s t ru ctu re d .  Th e s e  com pone n ts  will 

h e lp  n a viga te  th e  re se a rch  u n de rta ke n  a n d  e n s u re  th e  pu rpos e  of th e  re s e a rch  is  

con s is te n t  th rou gh ou t  th e  p roce s s  (Du  Plooy-Cillie rs  e t  a l,  2 0 1 4 ) .  

Th e re  a re  va riou s  re s e a rch  pa ra d igm s  a nd  t ra d it ion s  bu t  th e  th re e  m e n t ion e d 

be low a re  th e  m a in  a pproa ch e s  to  re s e a rch  p re dom in a n t ly u s e d  by re s e a rch e rs  

a cros s  a ll fie lds  (Du  Plooy-Cillie rs  e t  a l,  2 0 1 4 ) .  

Brie fly de fin e d :  

Pos it ivism  is  u s e d  to  d is cove r ca u s a l re la t ion s h ips  to  p re d ict  a nd  con t ro l e ve n ts  

(Plooy-Cillie rs  e t  a l,  2 0 1 4 ) .  
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In te rp re t ivis m  is  u s e d  to  d is cove r a n d  u n de rs ta n d  m e a n in gfu l s ocia l con s t ru ct s  

(Plooy-Cillie rs  e t  a l,  2 0 1 4 ) .  

Crit ica l Re a lis m  is  u s e d  to  e xpos e  m yth s  a n d  e m powe r pe op le  to  t ra n s form s  

s ocie ta l n orm s  ra d ica lly (Plooy-Cillie rs  e t  a l,  2 0 1 4 ) .  

I t  is  im porta n t  to  de cide  on  wh ich  re s e a rch  pa ra d igm  t ra d it ion  you  will u s e  in  th e  

be g in n in g  s ta ge s  of th e  re s e a rch  s tu dy a s  th is  will s h a pe  th e  wa y th e  re s e a rch  will 

go  with ou t  com prom is in g  it s  in te g rity,  a n d  to  e n s u re   th a t  a  golde n  th re a d  of 

th ou gh t  is  con s is te n t  a n d  ca rrie d  th rou gh ou t  th e  re s e a rch  p roce s s  (Du  Plooy-

Cillie rs  e t  a l,  2 0 1 4 ) .   

Th is  s tu dy u s e d  a  pos it ivis m  re s e a rch  pa ra d igm  a s  th e  a pproa ch  for con du ct in g  

th e  re s e a rch ,  th is  wa s  du e  to  th e  a im  of t h e  re s e a rch  be in g  to  d is cove r ca u s a l 

re la t ion s h ip  be twe e n  n u t rit ion a l kn owle dge  a n d  con s u m e r wa s te  of a  t yp ica l fre s h  

p rodu ce  cons um e r wh o s om e t im e s  pu rch a s e s  th e ir  fru it s  a n d  ve ge ta b le s  a t  Food 

Love rs  Ma rke t .  As  p re viou s ly s ta te d ,  th e  e p is te m olog ica l pos it ion  of th e  pos it ivis m  

re s e a rch  pa ra d igm  is  kn owle dge  we  wis h  to  a cqu ire  will n e e d  to  be  th rou gh  

obs e rva t ion s  of consu m e r be h a viou r to  fin d  e m pirica l e vide n ce  of wh e th e r th is  

re la t ion s h ip  doe s  e xis t  (Du  Plooy-Cillie rs  e t  a l,  2 0 1 4 ) .  On to logica l pos it ion  of a  

pos it ivis m  re se a rch  a pproa ch  con s ide rs  tha t  re a lity is  e xte rn a l a n d  doe s  a pp ly to 

a ll pe op le  (Du  Plooy-Cillie rs  e t  a l,  2 0 1 4 ) ,  th u s  ge n e ra l g roce ry con s u m e rs  n e e de d 

to  be  con s ide re d  for th e  re s e a rch .  Axio log ica l pos it ion  of pos it ivis m  e n s u re s  th a t  

th e  va lu e s  of th e  re s e a rch  a re  ob je ct ive  a n d  a re  n on -b ia s  (Du  Plooy-Cillie rs  e t  a l,  

2 0 1 4 ) ,  th u s  for th is  re s e a rch  n o  b ia s  ca n  be  s h own  to  con s u m e rs  or to  Food  Love rs  

Ma rke t  to  e n s u re  ob je ct ivity of th e  pu rpos e  of th e  s tu dy.  Me ta th e ore t ica l pos it ion  

of th e  pos it ivis m  re s e a rch  pa ra d igm  is  to  sh ow th e ory-ba se d  re se a rch  th a t  th e re  

a re  ca u s a l re la t ion s h ips  a n d  th a t  th e y ca n  be  ge n e ra lis e d  (Du  Plooy-Cillie rs  e t  a l,  

2 0 1 4 ) ,  for th is  re s e a rch  it  wa s  im pe ra t ive  to  s h ow th a t  th e  kn owle dge  a cqu ire d  

ca n  be  a pp lie d  to  a n y o th e r re ta ile r  a n d  th e ir  con s um e r.  Me th odolog ica l pos it ion in g  

of pos it ivis m  re s e a rch  pa ra d igm  re fe rs  to  th e  t e ch n iqu e  to  be  u s e d  (Du  Plooy-

Cillie rs ,  2 0 1 4 ) ,  th is  re s e a rch  th rou gh  th e  pos it ivis m  pa ra d igm  u s e d  qu a n t it a t ive  

m e th ods  a s  a  t e ch n iqu e  to  ga th e r in form a t ion .   

As  m e n t ione d  by th e  WWF (2 0 1 9 )  fre s h  p rodu ce  ( fru it s  a n d  Ve g e ta b le s )  a ccou n ts  

for th e  la rge s t  port ion  of food  wa s te  in  th e  food  s u pp ly ch a in .  Fre s h  p rodu ce  wa s te  

wa s  th e  core  focu s  of th is  s tu d y a s  a  re s e a rch  top ic.  To con t in u e  p re s e rve  th e  
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pos it ivis t  re s e a rch  pa ra d igm  of th is  s tu dy,  th e s e  be low fa ctors  a re  th e  ba s is  for  

fin e  tu n in g  th e  re s e a rch  top ic.   

Dir e c t  Ex p e r ie n c e  -  Ch ild re n  a re  t a u gh t  from  a  you n g  a ge  th a t  fru it s  a n d  

ve ge ta b le s  a re  good  a n d  h e a lth y for  th e ir  bod ie s ,  a s  m e n t ion e d  by Pre s ide n t ’s  

Cou n cil on  S port s ,  Fitn e s s  a n d  Nu t rit ion  ( 2 0 1 7 ) ,  good  n u t rit ion  is  im porta n t  in  

le a d in g  a  h e a lth y life s tyle .  We  a re  h owe ve r n ot  p rivy of kn owin g  t h e  cos t s  of food  

u n t il we  a re  a du lt s  a n d  th e re fore ,  we  forge t  th e  le s s on s  of h e a lth y food  be in g  

be n e ficia l a n d  we  be g in  to  a s s ocia te  h e a lth y e a t in g  a s  a n  e xpe n s ive  ch oice  to  m a ke  

(Ku ze m ch a k,  2 0 2 0 ) .  

Tr a d it io n  a n d  Cu lt u r a l h e rit a ge  a n d  cu ltu ra l p ra ct is e s  p la y a  role  in  h ow food  is  

p re pa re d  a n d  p re s e rve d  in  th e  life  of a n  a ve ra ge  S ou th  Africa n  con s u m e r (Oe lofs e  

a n d  Pie n a a r,  2 0 1 6 ) .  Th is  re la t ion s h ip  be twe e n  th e  con s um e r a n d  food  is  a n  

in te re s t in g  s u b je ct  a s  it  ca n  a ccou n t  for how food  is  wa s te d  by th e  con s um e r.  

Be in g  ope n  m in de d wh e n  s tu dyin g  th is  top ic is  im porta n t  e s pe cia lly wh e n  

in ve s t iga t in g  con s u m e rs  of d iffe re n t  cu ltu re s  in  S ou th  Africa .  

Th e  Me d ia  -  He a lth y livin g  h a s  be com e  a  t re n dy top ic in  re ce n t  t im e s ,  a n d  th e  

m e d ia  h a s  p la ye d  a  b ig  ro le  in  fa cilit a t in g  p e op le ’s  a t t e m pt  to  le a d  h e a lth y e a t in g  

life s tyle s  (Eu rom on itor,  2 0 1 7 ) .  To  le a d  a  life  of h e a lth y livin g ,  h e a lth y food  is  a  

m a in  con t ribu tor to  you r e ffort s .  With  s ocia l m e d ia  be in g  a t  th e  fron t lin e  of s h a rin g  

h e a lth y h a b it s ,  th is  doe s  pos e  a  qu e s t ion  of wh e th e r food  wa s te  pa rt icu la rly fre s h  

p rodu ce  wa s te  ca n  be  pa rt  of th e  h e a lth y livin g  con ve rs a t ion  toda y (Eu rom on itor,  

2 0 1 7 ) .  

S t a t u s  q u o  is  th a t  fre s h  p rodu ce  is  a  h igh  con t ribu tor to  food  wa s te  in  th e  s u pp ly 

ch a in  (WWF,  2 0 1 7 ) .  Fu rth e rm ore ,  fre s h  p rodu ce  is  n o  lon ge r e xclu s ive  to  re ta ile rs ,  

in form a l t ra d in g  of fre s h  p rodu ce  is  a ls o  a  pu rch a s e  con ta ct  poin t  re a ch in g  th e  

lowe r LS Ms  (Ha rtze n be rg ,  2 0 1 7 ) .  



18 
 

5 .  Re s e a rch  Me th odology 

Th e  in te n t ion  of th is  s tu dy wa s  to  fin d  th e  re la t ion s h ip  be twe e n  n u t rit ion a l 

kn owle dge  a n d  food  wa s te  a m on gs t  cons um e rs .  To e s ta b lis h  th e  con n e ct ion  s om e  

n u m e rica l da ta  n e e ds  to  be  p rodu ce d  to  s e e  h ow h igh  or h ow low n u t rit ion a l 

kn owle dge  is  a m on gs t  fre s h  p rodu ce  con s um e rs  a s  we ll a s  de te rm in e  th e ir  food 

wa s te  be h a viou rs .  

Th e  m e th odolog ica l con s ide ra t ion s  for th is  s tu dy from  a  pos it ivis t  pe rs pe ct ive  we re  

qu a n t it a t ive  re s e a rch .  Th e  popu la t ion  on  wh ich  th e  s tu dy will be  con du cte d  h a d  

be e n  ta ke n  in to  con s ide ra t ion  a n d  a ve ra ge  g roce ry s h opp in g  con s u m e rs  we re  th e  

m a rke t  con s ide re d  for th is  s tu dy.  Qu a n t it a t ive  da ta  will be  co lle cte d  u s in g  a  d ig ita l 

on lin e  s u rve y.  Th e  s tu dy will u s e  a  qu a n t it a t ive  re s e a rch  a pproa ch ,  th a t  is  

p rim a rily a bou t  n u m be rs  a n d  ge n e ra lly in volve s  s u rve yin g  a  la rge r g rou p  of 

pe op le ,  u s in g  a  s t ru ctu re d  qu e s t ion n a ire  th a t  con ta in s  p re dom in a n t ly clos e d-

e n de d ,  or force d -choice ,  qu e s t ion s .  S e le ct in g  th is  de s ign  will m a ke  it  e a s ie r to  

a n a lys e  da ta  s in ce  re spon s e  will be  in  a  n um e rica l form  to  a t t a in  th e  ob je ct ive s  of 

th is  s tu dy (Wa lke r , 2 0 1 8 )  

5.1 Purpose of the survey 
 

Explora tory re s e a rch  

Fu rth e r in form a t ion  is  de s ire d  a bou t  th e  re s e a rch  va ria b le s  of th is  s tu dy wh ich  

Nu t rit ion a l kn owle dge  a n d  fre s h  p rodu ce  con s u m e rs .  
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re a de rs  a re  we ll in form e d  of th e  n u m be rs  of you r re s e a rch .  A sa m ple  s ize  of 3 0  

pa rt icipa n ts  wa s  th e  ide a l u n it  of da ta  we  cou ld  h a ve  u s e d ,  h owe ve r th e  m a n y 

lim ita t ion s  cu rre n t ly fa ce d  in  S ou th  Africa  im pa cte d  th is  s tu dy s e ve re ly.  

5 .4 .2  Crite r ia   

Accord in g  to  De vin e ,  Ja s t ra n ,  Ja bs ,  We th in gton ,  Fa re ll a n d   Bis ogn i (2 0 0 6 ) ,  wom e n  

a re  th e  fre qu e n t  de cis ion  m a ke rs  re ga rd in g  h ou s e h old  food  a n d  n u t rit ion ,  a n d  

wou ld  ide a lly be  th e  de m ogra ph ic of focu s  for th e  s tu dy,  h owe ve r du e  to  th e  

on to log ica l pos it ion ing  of pos it ivis m  re se a rch ,  th e  re a lity of th e  food  wa s te  

ph e n om e n on  a pp lie s  to  e ve ryon e  a n d  th e re fore  both  m e n  a n d  wom e n  will be  

con s ide re d  for th is  re s e a rch  (Du  Plooy-Cillie rs ,  2 0 1 4 ) .   

In  t e rm s  of a ge  g rou p ,  ca n d ida te s  ove r th e  a ge  1 8  wa s  a ls o  a  p re - re qu is it e  a s  to  

e n s u re  th a t  va lid ity a n d  e th ica l con s ide ra t ion s  a re  m e t .   

Ca n d ida te s  wh o a re  p rim a ry de cis ion  m a ke r for food  in  th e ir  h ou s e h olds  wa s  a ls o 

a  ke y e le m e n t ,  a s  th e s e  in d ividu a ls  wou ld  h a ve  m ore  in s igh t  in to  wh a t  a n d  wh y 

th e ir  pu rch a s e  h a b it s  a re  a s  is .  

 

5 .5  Da ta  Colle ct ion  In s t ru m e n t  

Th e  m e th od  to  be  u s e d  for th is  re s e a rch  s tu dy wa s  on lin e  s u rve ys ,  with  th e  cu rre n t  

t im e  we  live  in  du e  to  COVID 1 9  pa n de m ic.  On lin e  s u rve ys  will e n s u re  th a t  s a fe ty 

h e a lth  p re ca u t ion s  a re  a dh e re d  to  th rou gh ou t  th e  s tu dy.  With  th e  pos it ivis m  

re s e a rch  pa ra d igm  in  m in d ,  on lin e  s u rve ys  ca n  e n s u re  th a t  th e  in form a t ion  is  

ge n e ra lis e d  a n d  s e n t  t o  a  b roa de r popu la t ion  (Du  Plooy a n d  Cron je ,  2 0 1 4 ) .  On lin e  

s u rve ys  a ls o  a s s u re  th e  pa rt icipa n ts  th a t  th e ir  in form a t ion  will be  de a lt  in  

con fide n t ia lity.   

Th e  on lin e  qu e s t ion n a ire s  we re  cre a te d  on  Goog le  Form s  a n d  we re  d is t ribu te d  via  

a n  e m a il lin k a n d  a  Wh a ts App  m e s s a ge  with  th e  lin k s e n t  to  ge n e ra l con s um e rs  

a bove  th e  a ge  of 1 8 ,  p le a s e  s e e  be low e xa m ple s  im a ge  1 .  

h t tp s : / / form s .g le / XKV5 3 M9 GFtMz2 Ge TA 
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Im a g e  1  Wh a t s App  re q u e s t  

Pa rt icipa n ts  we re  a s ke d  to  s ign  a  con s e n t  fo rm  be fore  pa rt icipa t in g  in  th is  re s e a rch  

s tu dy.  Th e  con se n t  form  p rovide d :  ( 1 )  a n  ove rvie w of th e  s tu dy a n d  it s  a im s ;  ( 2 )  

pa rt icipa n ts ’ r igh t  to  con fide n t ia lity,  p riva cy,  a n d  a n on ym ity;  ( 3 )  s tora ge  a n d  

h a n d lin g  of da ta ;  a n d  (4 )  u s a ge  of th e  re s u lt s .  

5 .6  Da ta  Proce s s in g  a n d  An a lys is  

5 .6 .1  Qu a n t ita t ive  Da ta  An a lys is   

De s c r ip t iv e  s t a t is t ic s :  Whe n  da ta  h a d  be e n  re ce ive d ,  in s te a d  of a pp lyin g  we ll 

e s ta b lis h e d  a lgorith m s  a n d  m a kin g  s om e  p re d ict ion s ,  th e  firs t  s t e p  wa s  to  re a d  

a n d  u n de rs ta n d  th e  d a ta  by a pp lyin g  s ta t is t ica l t e ch n iqu e s ,  m ore ove r,  de s crip t ive  

s ta t is t ics  (Na rkh e de ,  2 0 1 8 ) .   De s crip t ive  s ta t is t ics  a re  b rie f de s crip t ive  qu a n t it ie s  

th a t  s u m m a rize  a  g ive n  da ta  s e t ,  wh ich  ca n  be  e ith e r a  re p re s e n ta t ion  of th e  e n t ire  

or a  s a m ple  of a  popu la t ion .  De s crip t ive  s ta t is t ics  will p rovide  a  s u m m a ry of th e  

s a m ple s  a n d  th e  m e a s u re s  u s e d  in  th is  s tudy (Na rkh e de ,  2 0 1 8 ) .  Th e  de scrip t ive  

s ta t ics  th a t  we re  u s e d  in  th e  s tu dy in clu de  ge n de r a n d  a ge .  

I n fe r e n t ia l s t a t is t ic s :  In fe re n t ia l s t a t is t ics  we re  u s e d  to  d ra w con clu s ion s  from  

th e  da ta  th a t  will a llow th e  re se a rch e r to  a n s we r th e  qu e s t ions  in it ia lly pos e d  

re ga rd in g  th e  lin k be twe e n  n u t rit ion a l kn owle dge  a n d  con s um e r wa s te .  Th is  is  

wh e re  th e  s tu dy u s e d  s a m ple  da ta  to  a ns we r re s e a rch  qu e s t ion s  (S t ru wig  a n d 

S te a d ,  2 0 1 7 )  
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5 .7  Re s e a rch  Re lia b ility  a n d  Va lid ity  

Th e  a ccu ra te  of th e  s core  wa s  to  be  ve rifie d  for re lia b ility be fore  be in g  e xa m in e  

for it s  va lid ity.  Re lia b ility re fe rs  to  th e  e xte n t  to  wh ich  th e  s a m e  a n s we rs  ca n  be  

ob ta in e d  u s in g  th e  s a m e  in s t rum e n ts  m ore  th a n  on e  t im e  (Ba bb ie ,  2 0 1 0 ) .  Va lid ity 

of re s e a rch  ca n  be  e xp la in e d  a s  a n  e xte n t  a t  wh ich  re qu ire m e n ts  of s cie n t ific 

re s e a rch  m e th od  h a ve  be e n  fo llowe d  du rin g  th e  p roce s s  of ge n e ra t in g  re s e a rch  

fin d in gs  (Olive r,2 0 1 0 ) .  
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6 .  Da ta  An a lys is  a n d  Pre s e n ta t ion  of Re s u lt s  

As  p re viou s ly m e n t ione d ,  th e  s tu dy u s e d  qu a n t it a t ive  da ta  co lle ct ion  a s  a  m e th od 

for wh ich  to  a cqu ire  th e  da ta  for th is  s tu d y.   S ta t is t ica l da ta  a llows  u s  to  h a ve  

p roof for th e  in form a t ion  we  a re  s e e kin g  (Kh a n ,  2 0 1 4 ) .  

Da ta  S e t  

A da ta  s e t  ca n  be  de scribe d  a s  th e  co lle ct ion  of da ta  for you r s tu dy (Kh a n ,  2 0 1 4 ) .  

Th e  d iffe re n t  in form a t ion  re qu e s te d  from  ca n d ida te s  of th is  s tu dy in clu de d  

qu e s t ion s  th a t  cou ld  in form  th e  s tu dy a bou t  th e ir  be h a viou r with  fre s h  p rodu ce  

wa s te  in  th e ir  h ou s e holds .  Th is  in form a t ion  wa s  u s e d  to  u n de rs ta n d  th is  be h a viou r 

a s  we ll a s  in form  th e  re com m e n da t ion s  of th e  re s e a rch .  

S a m ple   

S a m plin g  ca n  be  de fin e d  a s  a  s u bs e t  of the  a cce s s ib le  popu la t ion  for wh ich  you  

wis h  to  u s e  for you r s tu dy (Pa s coe ,  2 0 1 4 ) .  

Th e  s tu dy u s e d  a  popu la t ion  of pe op le  wh o a re  e m ploye d  a n d  h a ve  a  s ta b le  in com e  

in to  th e ir  h ou s e h olds ,  th is  m e a ns  th a t  th e  “b re a dwin n e r” wa s  th e  ca n d ida te  of 

ch oice  a s  th e y wou ld  m os t  like ly in d ividu a l to  m a ke  e xe cu t ive  de cis ion s  on  wh a t  

is  pu rch a s e d  a n d  con s u m e d in  th e ir  h ous e h old .  Accord in g  to Pa s coe  (2 0 1 4 ) ,  

qu a n t it a t ive  re s e a rch  re qu ire s  th a t  th e  s a m ple  u s e d  s ha re s  th e  s im ila r 

ch a ra cte ris t ics  of a  la rge r popu la t ion  or g rou p .  Th e re fore ,  for the  pu rpos e  of th is  

s tu dy th e  com m on  cha ra cte ris t ic wa s  th e  e m ploym e n t  s ta tu s  of th e  ca n d ida te .  

Popu la t ion   

On ly 1 2  re s pon de n ts  pa rt icipa te d  in  th e  s tu dy,  a lth ou gh  th e  s u rve y lin k wa s  s e n t  

to  3 0  pote n t ia l pa rt icipa n ts .  Th e  re lu cta n ce  to  pa rt icipa te  cou ld  be  du e  to  th e  Covid  

1 9  Pa n de m ic a n d  Lockdown  m e a s u re s  in  S ou th  Africa ,  h a vin g  a ffe ct in g  pu rch a s in g  

h a b it s  of con s u m e rs .  Als o  du e  to  th e  pa n de m ic job  los s e s  a ffe ct ing  m a n y in clu d in g  

th os e  re qu e s te d  to  pa rt icipa n t .  

De s crib in g  th e  Da ta  

Ce n t ra l Poin t s  

As  p re viou s ly m e n t ion e d ,  e m ploym e n t  s ta tu s  wa s  a  ce n t ra l poin t  for th is  s tu dy,  

th e re fore  ca n  be  in clude d  with  th e  m e d ia n s  ge n de r a n d  a ge  of th is  s tu dy.  
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Pre se n ta t ion  of Da ta  

Th e  da ta  s e ts  we re  p re s e n te d  in  form s  of im a ge s  a s  we ll a s  e xp la n a tory s e ct ion s  

th a t  in te rp re t  th e  g ra ph ics  u s e d .  
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6 .1  An a lys is  of Da ta  

As  de s cribe d  by Bh a t ia  (2 0 1 9 )  da ta  a n a lys is  is  th e  p roce s s  in  wh ich  a  ph e n om e n on  

is  b roke n  down  in to it s  fu n da m e n ta l pa rt s  for it  to  be  be t te r u nde rs tood.  Whe n  

da ta  wa s  re ce ive d  for  th is  s tu dy,  in s te a d  of a pp lyin g  e s ta b lis h e d  a lgorith m s  a n d  

m a kin g  too  m a n y p re d ict ion s ,  th e  firs t  s t e p  wa s  to  re a d  a n d  u n d e rs ta n d  th e  da ta  

by a pp lyin g  s ta t is t ica l t e ch n iqu e s ,  s pe cifica lly de s crip t ive  s ta t is t ics  (Na rkh e de ,  

2 0 1 8 ) .  De s crip t ive  s ta t is t ics  a re  b rie f de s crip t ive  qu a n t it ie s  th a t  s u m m a ris e  a  g ive  

da ta  s e t ,  wh ich  ca n  be  a  re p re s e n ta t ion  of th e  e n t ire  s a m ple  of th e  popu la t ion .  

De s crip t ive  s ta t is t ics  p rovide d  a  s u m m a ry of th e  s a m ple s  a n d  m e a s u re s  u se d  in  

th is  s tu dy (Na rkh e d e ,  2 0 1 8 ) .  For th is  s tu dy,  th e  de s crip t ive  s ta t is t ics  u s e d  

in clu de d  m e d ia n  (ge nde r a n d  a ge )  a n d  g rou p in g  of ce rta in  ope n -e n de d  qu e s t ion s .  

Th e  ope n-e n de d  que s t ion  in  th e  on lin e  s u rve y con ta in e d  writ t e n  re s pon s e s  a n d  

du e  to  th e  qu a lit a t ive  n a tu re  of th e  re s pon s e s ,  con te n t  a n a lys is  wa s  u s e d  to 

a n a lys e  th is  da ta  to  s u it  th e  s tu dy.  Con te n t  a n a lys is  is  a  re s e a rch  tool u s e d  to  

de te rm in e  th e  p re se nce  of ce rta in  words ,  th e m e s  or con ce p t  in  da ta  s e t s  (S t ru wig  

a n d  S te a d ,  2 0 1 7 ) .  Th is  a llows  th e  re s e a rch  to  qu a n t ify a n d  a n a lys e  th e  p re se n ce ,  

m e a n in gs  a n d  re la t ion s h ips  of s u ch  words ,  th e m e s  or con ce p ts .   

Th e  be low da ta  s e t s  we re  con te n t  a n a lys e s  a n d  ce rta in  th e m e s  or words  wh e re  

code d  a s  to  m e a n  th e  s a m e  or s im ila r th in g .  

W HI CH S TO RE DO YO U P RI MARI LY P URCHAS E YOUR 

FRUI TS  AN D VEGETABLES ?  

W O O LW O RTHS  

MY LOCAL FRUI T AN D VEG S TO RE 

W O O LW O RTHS  

FO O D LO VERS  MARKET 

FO O D LO VERS  MARKET 

FO O D LO VERS  MARKET 

FO O D LO VERS  MARKET +  W O O LW O RTHS  

P I CK N  P AY 

CAREI RA 

LO CAL GROCER 

P I CK N  P AY 

FO O D LO VERS  MARKET +  W O O LW O RTHS  
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Th e  re s pon se s  in  g re e n  we re  code d  to  m e a n  Loca l g roce r wa s  th e  p re fe rre d  s tore  

a lth ou gh  e xpre s s e d  d iffe re n t ly by e a ch  pa rt icipa n t .  

6 .2  Fin d in gs  
 

Th is  s e ct ion  of th e  re se a rch  re port  will p re s e n t  a n  ove rvie w of th e  re s u lt s  ob ta in  
from  th e  da ta  co lle cte d  th rou gh  th e  on lin e  s u rve y.  

• De m ogra ph ic fin d in gs  

 

Fig u re  1 :  Ag e  a n d  Ge n d e r Vs  Nu t rit ion a l Kn owle dg e  

More  wom e n  pa rt icipa te d  in  th is  s tu dy,  s pe a kin g  to  th e ir  ro le  in  th e  h ou s e holds  a s  

we ll a s  h ow th e y s e e  food  wa s te .  I t  ca n  a ls o be  s e e n  th a t  m e n  in  th e  4 0  to  5 0  a ge  

g rou p  kn ow m ore  a bou t  n u t rit ion a l kn owle dge  of fre s h  p rodu ce .  On  th e  con t ra ry 

to  th e  m a le  pa rt icipa n ts ,  you n ge r wom e n  in  th e  2 6  to  3 2  a ge  g rou p  is  m ore  

con fide n t  in  th e  n u t rit ion a l kn owle dge  of fre s h  p rodu ce .  Th is  cou ld  be  du e  to  th e  

h igh e r u s a ge  of s ocia l m e d ia  with  con ve rs a t ion s  a bou t  h e a lth y livin g  life s tyle s  in  

th is  a ge  g rou p  be in g  p rim a rily th rou gh  s ocia l m e d ia .  

• S tore  p re fe re n ce  vs  Me a n in gfu l b ra n d  

0
5

10
15

26 - 32 33 - 39 40 - 50 51 and
Older

26 - 32 33 - 39 40 - 50 51 and
Older

Female Male

Sum of On a scale of 1 to 5, how well
do you know the nutrition of fruits
and vegetable?

Sum of Do the health benefits
influences your purchase of fresh
produce (Fruits and vegetables)?
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7 .  Con clu s ion s  a n d  Re com m e n da t ion s  

7 .1  Eth ica l Con s ide ra t ion s  

Eth ica l a s pe ct s  re le va n t  to  th e  re s e a rch  p roce du re  e n s u re s  th a t  t h e  re s e a rch  s tu dy 

con du cte d  is  of h igh  s ta n da rd  a n d  p rodu ce s  cre d ib le  re s u lt s .  To  e n s u re  th a t  th e s e  

s ta n da rds  we re  m e t ,  th e  fo llowin g  s ta te m e n t  wa s  m a de  th a t  th e  re s e a rche r will 

be  h on e s t ,  fa ir ,  a n d  re s pe ct fu l towa rd  pa rt icipa n ts .  Pa rt icipa n ts ’ r igh t s  a n d  d ign it y 

will a ls o  be  re s pe cte d ,  in clu d in g  pa rt icipa n ts ’ p riva cy a n d  a n on ym ity (S t ru wig  a n d  

S te a d ,  2 0 1 3 )  

7 .1 .1  Re s e a rch  pe rs pe ct ive  in  Sou th  Africa  

Re s e a rch  ca n n ot  be  don e  in  a  va cu um  a n d  it  ca n  be  a ffe cte d  by the  h is torica l s ocia l 

fa ctors  wh ich  a re  con n e cte d  to  h ow we  s e e  is s ue s  th a t  we  wa n t  to  re s e a rch  

(S t ru wig  a n d  S te a d ,  2 0 1 3 ) .  Th e re fore ,  wh e n  doin g  re se a rch  in  S ou th  Africa ,  

h is torica l polit ica l fa ctors  do  im pa ct  h ow we  a s  S ou th  Africa n s  will s e e  th e  food  

wa s te  ph e n om e n on  (S t ru wig  a n d  S te a d ,  2 0 1 3 ) ,  s o  with  th is  in  m in d  we  n e e d  to 

be  a wa re  a n d  cons ide r th a t  th e s e  socio  h is torica l fa ctors  h a ve  a ffe cte d  wh a t  pe op le  

be lie ve  a n d  vie w g loba l is s u e s  like  Food  Wa s te .  Anoth e r pos it ion  with  p ros pe ct s  

for re s e a rch  is  to  a n a lys e  th e  re la t ion s h ip  be twe e n  S ou th  Africa  be in g  a  de ve lop in g  

cou n t ry a n d  food  wa s te ,  a s  p re viou s ly m e n t ione d  s ocio  h is torica l fa ctors  do  

p re s e n t  u s  with  o th e r is s u e s ,  e s pe cia lly in  a  de ve lop in g  cou n t ry th a t  a lre a dy h a s  

o th e r p rob le m s  to  de a l with  like  pove rty a n d  job  s e cu rity,  a n d  th e s e  o th e r  

p re dom in a n t  is s u e s  m igh t  be  s e e n  a s  m ore  im porta n t  is s u e s  to  t a ckle  ra th e r th a n  

food  wa s te  m a n a ge m e n t  is s u e  (Ngoc Ba o Du n g  Th i,  Gopa la kris h n a n  Ku m a r,  Ch iu -

Yu e  Lin ,2 0 1 5 )  

7 .2  Lim ita t ion s  a n d  Tru s tworth in e s s   

Th e  g loba l pa n de m ic COVID 1 9  h a s  a ffe cte d  h ow th e  re se a rch  will don e .  Th e  t im e  

in  wh ich  to  co lle cte d  da ta  will a ffe ct  th e  n u m be r of pa rt icipa n ts  t h e  s tu dy will be  

qu e s t ion in g .   

7 .3  Re com m e n da t ion s  

Alth ou gh  th e  food  wa s te  ph e n om e n on  is  world  p rob le m  th e re  a re  wa ys  in  wh ich  

th e  gove rn m e n t  a n d  b ra n ds  like  Food  Love rs  Ma rke t  ca n  h e lp  be g in  to  a lle via te  

th is  p rob le m .  
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• Re -p la n t  p rodu ce  in it ia t ive s  th a t  cou ld  be  pa rt  of th e  pa cka g in g /  b ra n d in g  

of th e ir  on - s h e lf s tock 

• Gove rn m e n t  s h ou ld  officia lly  re gu la te  th e  food  wa s te  m a n a ge m e n t  a n d  offe r 

t a x be n e fit s  for b ra n ds  a n d  com pa n ie s  wh o a ct ive ly pa rt icipa t e  in  th e  

p ro je ct .  

• To in volve  con s um e rs  Food  Love rs  Ma rke t  ca n  cre a te  a  re wa rds  p rogra m  

th a t  will m ot iva te  con s u m e rs  to  be  g re e n  a n d  re -p la n t  th e ir  u n con s um e d  

p rodu ce .  

Th is  ph e n om e non  is  s t ill h e re  to  s ta y for ye a rs  to  com e ,  bu t  if S ou th  Africa  ju s t  

t a ke s  th e  firs t  s t e p ,  th e n  pe rh a ps  th e  whole  world  ca n  fo llow s u it  in  t ryin g  to  

a lle via te  Food  wa s te .  

7 .4  Con clu s ion s  

Food  wa s te  is  a n  im porta n t  ph e n om e n on  to  e xp lore  in  th e  S ou th  Africa n  con te xt ,  

a ccord in g  to  Oe lofse  a n d  Ne hm a n ,  2 0 1 3 )  th e  la ck of kn owle dge  a rou n d  th e  top ic 

is  th e  ba rrie r  th a t  p re ve n ts  th e  p rob le m  to  be  a ddre s s e d .  Us in g  pos it ivis m  re s e a rch  

a pproa ch  s e e m e d  ide a l for th is  s tu dy be ca u s e  a s  we  h a ve  s e e n  with  th e  re s e a rch  

don e  s o  fa r,  th e re  a re  m a n y u n de rlyin g  s ocio- cu ltu ra l in flu e n ce s  on  food  wa s te .  

Food  wa s te  im pa cts  o th e r is s u e s  like  food s e cu rity a n d  wa te r wa s te .  The  m u lt i 

la ye re d  s ys te m  of th e  food  s u pp ly ch a in  is  in flu e n ce d  d iffe re n t ly by e a ch  pa rt  of 

it ,  a n d  it  wa s  im porta n t  to  a n a lys e  th e  re s e a rch  with  m ore  s t ra igh t  forwa rd  

re s e a rch  m e th od.  Food  Love rs  Ma rke t  h a s  d e ve lope d  a  good  b ra n d  ide n t ity for th e  

b ra n d ;  h owe ve r th e  b ra n d  cou ld  be  a  m ore  m e a n in gfu l b ra n d  if t h e y we re  to  p la y 

a  b igge r ro le  in  e n s u r in g  food  wa s ta ge  is  d e cre a s e d  th rou gh ou t  a ll th e ir  con ta ct  

poin t s  of th e  food  s u pp ly ch a in .  With ou t  d is pu t in g  th e  cu rre n t  in it ia t ive s ,  th e  b ra n d  

s u pport s ,  Food  Love rs  Ma rke t  cou ld  be  m ore  vis ib le  with  wh a t  m e a s u re s  th e y ta ke  

on  to  cu rb  food  wa s te .  Th e  food  wa s te  m a n a ge m e n t  p rogra m  in  S ou th  Africa  n e e ds  

to  be  m ore  re gu la te d  to  e n s u re  a ll bu s in e s s e s  in  th e  food  s u pply ch a in  con ta ct  

poin t s  a re  h e ld  a ccou n ta b le  with  re ga rds  t o  th e ir  con t ribu t ion  t o  food  wa s te .  By 

a ddre s s in g  Food  Wa s te  o th e r is s ue s  like  food  s e cu rity cou ld  be ne fit  in  th e  lon g-

te rm  re s u lt s  of food  wa s te  m a n a ge m e n t .  

On  a  con s u m e r le ve l Food  Love rs  Ma rke t  ha s  a  g re a t  ga p  th a t  t h e y cou ld  e xp lo it  

to  cre a te  con s u m e r a wa re n e s s  p rogra m s  th a t  will e du ca te  con s u m e rs  on  h ow to  

be t te r h a n d le  th e ir  food  wa s te  pa rt icu la rly fre s h  p rodu ce .   Fu rth e rm ore ,  Food 
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Love rs  Ma rke t   h a s  a n  opportu n ity to  s te p  in to  th e  h e a lth y livin g  s pa ce  a s  a  b ra n d  

by le a d in g  th e ir  con s u m e rs  to  h e a lth y life s tyle s  th rou gh  th e ir  fre s h  p rodu ce ,  a n d  

to  e n cou ra ge  th e ir  con s u m e rs   th a t  pu rch a s in g  fre s h  p rodu ce  is  ju s t  th e  firs t  s t e p  

to  h e a lth y livin g  in  you r own  h om e .  For food  wa s te  m a n a ge m e n t  p rogra m m e s  to 

work th e  bu y in  a n d  th e  pa rt icipa t ion  of con s u m e rs  is  im porta n t ,  th is  u lt im a te ly 

h e lps  th e  wh ole  food  s u pp ly ch a in  m a n a ge  wa s te  be t te r.
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Appe n d ix A 

S h oppe r In s igh ts  S u rve y -  Fre s h  Produ ce  a n d  Food  Wa s te  Qu e s t ion n a ire  

1 .  Do you  con se n t  to  th e  s tu dy? 
2 .  Wh a t  is  you r ge n de r? 
3 .  Wh ich  Age  g rou p  do  you  fa ll in ?  
4 .  For wh ich  of th e  fo llowin g  a re  you  th e  p rim a ry de cis ion -m a ke r a bou t  wh a t  to  pu rch a s e  in  you r h ou s e h old? 
5 .  In  you r g roce ry s h opp in g  lis t  a re  fru it s  a n d  ve ge ta b le s  a lwa ys  on  th e  lis t ?  
6 .  How ofte n  do  you  pu rch a s e  fru it s  a n d  ve ge ta b le s ? 
7 .  On  a  s ca le  of 1  to  5 ,  h ow we ll do  you  kn ow th e  n u t rit ion  of fru it s  a n d  ve ge ta b le ?  
8 .  Do th e  h e a lth  be n e fit s  in flu e n ce  you r pu rch a s e  of fre s h  p rodu ce  (Fru it s  a n d  ve ge ta b le s ) ?   
9 .  Do you  typ ica lly m a ke  a  de cis ion  a bou t  fre s h  p rodu ce  you  pu rch a s e  be fore h a n d  or a t  th e  t im e  of pu rch a s e ? 
1 0 .Do you  kn ow wh a t  food  wa s te  is ?  
1 1 .Do you  re cycle  in  your h om e ? 
1 2 .Wh a t  do  you  re cycle  in  you r h om e ? 
1 3 .How do you  d is pos e  of you r fru it s  a n d  ve ge ta b le s  th a t  you  d id  n o t  con s u m e ? 
1 4 .Wou ld  you  con s ide r re -p la n t in g  th e  fru it s  a n d  ve ge ta b le s  th a t  you  do  n ot  con s u m e ? 
1 5 .Wh ich  s tore  do  you  p rim a rily pu rch a s e  you r fru it s  a n d  ve ge ta b le s ? 
1 6 .Wh y do  you  p re fe r th is  s tore  for pu rch a s in g  fru it s  a n d  ve ge ta b le s ?   
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Appe n d ix B 

Ra w Da ta  

Name and 
Surname 

1. Do you 
consent to 
participating 
in the study 

2, 
What 
is your 
gender 

3.Which 
Age group 
do you fall 
in 

4. For which of the 
following are you the 
primary decision-
maker about what to 
purchase in your 
household? (Select all 
that apply.) 

5. In your 
grocery 
shopping list 
are fruits and 
vegetables 
always on the 
list? 

6. How often 
do you 
purchase 
fruits and 
vegetables? 

7. On a scale of 
1 to 5, how well 
do you know 
the nutrition of 
fruits and 
vegetable? 

8. Do the health 
benefits 
influences your 
purchase of fresh 
produce (Fruits 
and vegetables)? 

 
 

Yes Female 33 - 39 Groceries 5 Weekly 5 5 

 
  

Yes Male 40 - 50 Groceries 5 Weekly 4 5 

 
 

Yes Female 51 and 
Older 

Groceries 5 Weekly 4 5 

  Yes Male 40 - 50 Home Maintenance 3 Bi Weekly 3 5 

 
 

Yes Female 26 - 32 Groceries 4 Bi Weekly 4 5 

  Yes Female 26 - 32 Groceries 5 Bi Weekly 4 4 

 
 

Yes Male 51 and 
Older 

Groceries 4 Weekly 4 4 

 
 

Yes Male 26 - 32 Groceries 4 Bi Weekly 4 5 

 
 

Yes Female 33 - 39 Groceries 5 Bi Weekly 2 3 
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 Yes Female 40 - 50 Groceries 5 Weekly 5 5 

 
 

Yes Male 33 - 39 Groceries 5 Bi Weekly 4 5 

 
 

 

Yes Female 40 - 50 Groceries 5 Once a 
Month 

2 5 

 

9. Do you typically make a 
decision about fresh 
produce you purchase 
beforehand or at the time 
of purchase? 

10. Do 
you know 
what food 
waste is? 

11. Do 
you 
recycle in 
your 
home? 

12. What 
do you 
recycle in 
your 
home 

13. How do you 
dispose of your 
fruits and 
vegetables that you 
did not consume? 

14. Would you 
consider re-planting 
the fruits and 
vegetables that you 
don't consume? 

15. Which store 
do you primarily 
purchase your 
fruits and 
vegetables? 

16. Why do you 
prefer this store 
for purchasing 
fruits and 
vegetables? 

Beforehand Yes Yes Glass I never throw 
vegetables out 

5 Woolworths Shelf life 

Both Yes No Nothing Throw Away with 
household rubbish 

5 My local fruit and 
veg store 

Their fruits are 
reasonably priced 
and are nice and 
fresh  

Beforehand No Yes Paper Re-use as compost 5 Woolworths Always fresh 
At the time of purchase Yes No Nothing Throw Away with 

household rubbish 
5 Food Lovers 

Market 
Most of their fruit 
are fresh and they 
have variety to 
choose from 

Beforehand Yes No Green 
Waste 

Re-use as compost 4 Food Lovers 
Market 

It has a variety 
and there is 
always a sale  

Beforehand Maybe No Nothing Throw Away with 
household rubbish 

3 Food Lovers 
Market 

I can buy in bulk 
specials 
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Beforehand Maybe Yes Glass Re-use as compost 4 Food Lovers 
Market + 
Woolworths 

Freshness, 
Availability and In-
season. 

Both Maybe No Paper Throw Away with 
household rubbish 

5 Pick n Pay It's the closest 
store next to me 
at the moment 

At the time of purchase Maybe No Nothing Throw Away with 
household rubbish 

4 Careira Good quality, 
wide variety and 
affordable  

At the time of purchase No No Nothing Throw Away with 
household rubbish 

5 Local grocer Cheap prices 

Beforehand Yes Yes Glass Throw Away with 
household rubbish 

5 Pick n Pay It's a one stop 
shop with all fruit 
and veggies we 
normally use 

At the time of purchase Yes No Nothing Throw Away with 
household rubbish 

5 Food Lovers 
Market + 
Woolworths 

The Freshness of 
their products 

 




