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GLOSSARY 

Item Word / Phrase Clarification 

1 Bankmed Refers to Bankmed Medical Scheme 

Scheme Refers to Bankmed Medical Scheme. 

2 Close Medical 
Scheme 

Scheme membership is allowed to the employees of a 
particular sector, industry, profession or trade only. 

3 Compulsory 
members 

Membership of a medical aid scheme as a condition of 
employment and therefore membership of another medical 
scheme is restricted.  

4 Open Medical 
Scheme  

Membership of an open scheme is open to any person of 
the public and therefore open to any sector, industry, 
profession or trade. 

5 Freedom of 
Choice 

Employee can choose any medical scheme provider for 
healthcare funding.  

6 Member The person who joined a medical scheme is known as a 
principal member 

7 Beneficiary The dependant of a member of a medical scheme 

8 Bounce Bankmed magazine published and distributed to members, 
employer groups and service providers. 

9 Bankmed value 
cycle 

Systemic effect of compulsory membership where there is 
a natural flow of younger and on average healthier 
members joining the scheme. 

10 Censydiam Censydiam is an acronym of the Centre for Systematic 
Diagnostics in Marketing.  
Censydiam is a psychoanalytic modular suite of tools 
designed to help clients develop growth strategies for their 
brands in connecting the brand with deeper human 
motivations. Two underlying principles that make 
Censydiam unique: Censydiam tools have a unifying 
people centered vision to assist. 

11 Cross 
Subsidisation 

The medical aid contribution of the healthy pays for the 
cost of medical claims of the sick as they often use more 
funds than contributed. 

12 Subsidy Employer portion towards the cost of medical scheme 
contributions of the employee. 
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